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CLAIMS PTO 

6/21/06 

L.ELLIS 



Claim 1 (Pxcviously presented): A method for crraugiTig search rcimlts comprising: 

capturing sdes mfbnnation associated with a documeni, wherein the document %yas 
retimed m a search rcffult set formed in ps^pmaz to a search term; 

deteimiixmg relative respooaivraess, compared tvith other members of fhe search zesult 
set, of the docmeat to Ihc seamh t«tm based oa the sales iafom 
document in aa ordering of the search tesoJt set; 

generating a accxQ fbr as2^>dation with the document reflecting the idatEve 
resp^sivaiess of tiie document to the soatxdi term; and ' 

nsing llie scoire to afEect a rcspoosd to a subsequent seareh. 

2. (Ordinal) The method of claim 1, wherein saw score ks applied to enect pieoemem 
of ^id document within b Itsling order of said search result set. 

Claima ^m\ioualy presented): Tlicm^^ 1, whereto the subsequent search uses 

ttie scaxoh tenn^ and ttiie respoiusc includes a search result iMi^t^ the ordering thereof affects by use of 
die score 



4. (Origina!) The mettiod of daim 1 , furflier compHsing ttie step oft 

c) adjusting s^d score to account for posttiontng of said document within a listing 
order of said search result set. 

Claim 5 (Previously prcscntc^: Themctiiod claim I, fimhcjr comprisins adjustine the score 
t» account fin- a specific knowledge of the document* 

Claun 6 (Previously pmaentei): The method dahn 1, further compriatag adjusting the score 
to account &x a speciSo tcrtowledge of the search term. 

Ciaim 7 (Previously presented); llic method of claim U further comprising flying the 
score in conjunctiun with a text relevancy score, a paid inclusiQn score, or a paid sponsorahip score! 
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ClaLtn 8 (Cutnaitly ameodcd): The method of claim i» ulicrein said document [[is]}iiictud» 

Claim 9 (originaQ: Hie method of claioi 1^ whcrem said documeciis a catalog page. 

Claim 10 (original): Th& method of claim 9, wherein said cataJog page represents a display 
page for a product that displays a plurality of men^siaiits who are offering $ald product 

Claim 1 1 (original): The method of claim 10, whemin s^d Catalog pcgo also displays pricing 
Moimaiioa &r said product by said pliurality of mmhanta. 

Claim 12 (Previously pr^^mtoS): The metlmd of claim 1^ wherein the relative 
respoiiaivcness of the document to the search term accounts for at least one aalea type, 

Qaim 15 (origim&I): The method of clam 12,^ whetrmn said at least one sales type comprises 
a prefeoed merchant sales lype tiiat represents sal^ made wift a preferred merchant. 

Claim 1 4 (origm*^: Tbte method of daim 12, iKfhereixi said at least one sales type comprises 
a fion-preferfcd mereihsnt sales type that represents sales madb with^a non^^Sened mcEchant 

Claim 1$ (original): The method of claim 12, wherdn said at least <me s^es type comprisoi 
arelated search pre&ned mercdbmt soles type that rcpresraits sales made witha p r e fened mecchant 
fiom a related search. 

Claim 16 (ori^ginfll): The method of claim 12, wherein said al least one sales type comprises 
a catalog salc^ type the^ represent:! sales made with a catalog pagp. 

Claim 1 7 (original): Ibe method of clahn 1 6» herein said catalog page presents )i ^^l&y 
page for a product that displays a {durolity of mcrehaots who are oiSfexing said product. 
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Ckim 1 8 (origijxal): The method of claini 12> wherein said 5t least one sales type comprises 
aielfited search catalog sales t>pe that represents sales made with ai catalog page ftoa a related 
seatdi. 

Claim 19 (orignial): The method of claim 12> whertb aaid at least one sales type comprises 
a m^ed catalog sales t^pc that rqnttsents sales of a product that is associated with a catalog page. 

Claim 20 (origtaaj): The method of claim 12, whcreiii said at least one sales type comprises 
a related search mapped catalog sales type that represeate sales of a? product that is associated with a 
catalog page from a related seardL 

C!aim21 ^revionsly presented): The method of claim 7, fiirthcr cotoprising flying a 
usage ftmction to sidfd score. 

Ckdm 22 CPscrvioosly presented); The mebod of claim 12, further coir^'smg computisg a 
configuration parameter for each of said at least one sales typ^ wherein said seme is gei:mted in 
accordance with said configuration pBiamjetcr and said at least one sales typo. 

Claim 23 (origmal): The method of claim 22, whtatsin said score is generated in accordance 

with: 

Hotscorcic^^ECoijxKoCi^ 
where Cj^^ji is a number of said at least one sales type t'a occurrence for said search temi k on said 
document p, and c^xyiD is said configuration parameter. 
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Claim 24 (Ciunncndy amended): A comnutef readable medium encoded with computer 
readable propntm code, the program code oocQprisina: 

iostrucHons for obtaining sates info rmation associated with a document, tlie document 
returned in a[^afcli iesnlt set having a oIiiraLlT v of members, the search xesiih set formed }n 
response to a provided search tcnn: 

instnictjons for estimating resm>nsiveness of tlie document to the search term based on the 
sales information and on a position of the dp curp^n^ ii^ » n ordering of t h e olttraUtv of members of 
Ai^SCftrch resul t set; jind 

instructions for ^enOTatine a score for ai ssociation with the doctmieiit reflectiiUfc the 

re<;t>onjsivcnes s of the documcm to the search term . 

computoT f ^adable-medHi m hn vin g- slof^^ffiFeon«o-^teMily>af tra the plurality of 

perfe«4be saeps-e0mp»skig-6f>a>-gay*eF^^ 

Claim 2S (Currently omcndsd): The computer-readable medium of claim 24, further 
eomimsing instrmtiorut for affectin^w fa^oki the[[said]]- geQro in applied to offd n i wplacemt^nt of said 
docmicm within a listmg order of a[[said]J search result set returned in response to subscdueat 
entry of the Sf^htenn. 

Claim 26-27 (Cancelled) 

Claim 28 (Currently amended): Hie computer-readable meditim claim 24, further 
comprising further comprising instnictions l o rthe gtgp ofx^ j adjusting ib£[lsaid]]score to account 

26. (Original) The computer-readable medium of claim 24. further comprtsing the step 

of: \ 
c) adjusting saila^core to acoount for passage of time. 



27. (Original) The computer-readable medium of claim 24. ftjrther comprising the step 

Of! 

c) adjusting said scone to account for positioning of said dooumdnt within a listing 
order of said seardi result set. 
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for a spccifk knowledge of said document. 

TIaim 29 (Currently amended): The computcr-rej^dable mediuni claim 24, fiirther 
comprmng instructions foiifee^tep^-^ adjusting fl|e[[5aid]]scorc to account for n specific 
knowledge of said search term. 

Claim 30 (Ctimrntiy amended): The computer-readable mediuizi of clam) 24, fiinher 
comprising jnstryctioDs fortlie snap of: applying the(tsaid]Jscore to conjunction with a text 
relevancy score, a paid inclusion scorc^ or a paid sponsorship score ► 

Claim 31 (urigmal): The computer-readable madium of clairo 24, wherein said docxuncnt is 
& product 

Claim 32 (original): Hie computcr-rtaidBble medium of claim 24, wherein said document is 
a catalog page. 

Claim 33 (orisitiol): The computer-readable mcdiun^ of daim 32, wherein said catalog page 
represents a display page for a product tiiat displays a plurality of merchants who are offering scud 
product. 

CMaim 34 (original): The computer*re&ddbie medium of claim 33, wherein said catalog page 
aJ$o displays pricing information for said product by said plurality of merchants. 

Claim 35 (Currently amended): The comjmter-readabte medionoi of claim 24, wherein the 
jn gtnictions for fienerat jttg ffaid g emoiating stop b) areo^ mhje to ^cnerateg oaefates a score for said 
document b accordance with at least one sales type. 



Claim 36 (original): The computer-readable medium of clafm 35, wherein said at least one 
sales type comprises a preferred merchant sales type that represents sales made with a preferred 
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meicliatU. 

Claim 37 (onginal): The computer-rearfabic medium of claim 35. whercia said at least one 
sales type comprises a non^pt eferrcd merchant sales type that leprcseats sales made wiih a non* 
preferred merchant. 

Claim 38 (original): Hie computer^rendablc medium ofclaim 3S, wherein said at least one 
sales type comprises a related search preferred merchant sales type that represents sales made with a 
preferred merchant from a related search. 

Claim 39 (original): The computtr-readable medium of claim 35. wherein said at least one 
sales type comprises a catalog sales type that represents sales made with e catalog page. 

Claim 40 (original): The comptner^readabb medium ofclaim 38, wherein said catalos pa^c 
represents a display page for a product that displays a plurality of merchants who are offering said 
product 

Claim 41 (original): Tlie computer-readable mediimt ofclaim 35, wherein said at least one 
sales type comprises a relafted search catalog sales type that represents sales made with a catalog 
page from a related search. 

Claim 42 (original): The conipuier-reodable medium ofclaim 35, wherein said at least one 
sales type comprises a mapped catalog sales t>pe tliat represents sales of a prodi4Ct thsit is associated 
with a catalog page, 

Ciaim 43 (original): The compuier-readable medium of claim 35, wherein said at least one 
salcis type comprises a related search mapped catalog sales type thai Tcprcscnts sales of a product 
that is associated witli a catalog page from a related search. 
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Claim <|^(CuxTenUy amended): The computer-rcadfible medium of claim 30, fttriht^ 
comprisLna inscnictions fo rt h e st e p of s- d 4 applying a usage function to thef rsaidll score. 

Claim 45 (Cuircntly amended): The computer-readable medium of daim 35, Itirther 
comprising instructions fb r tbo st o p of: c'^ computing} a configuration parameter for each of said at 
least one sales t>pc wherein said score is generated in acxordaxjgc with said configuration parameter 
and said at least one sales type. 

Claim 46 (original): The computer-readable medium of claun 45. TPvhercin said score is 
generated in accordance with: 



wharo C^^^t is a number of said al least one sales type t's occimence for said search term V on said 
documnnt p> and oxaco said configuration paFometer. 

Claim 47 (Ctoratly amended): A eomTiiitgrTttqdablemeditim tmcoded with computer 
te^dd>tetm>gram code, the tnoiaram code cm^ioip^mp 



Hotscorefc^=E(€^vT(i)Ci^p,i) 
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msSSsS^i^lQ^&Kiptrimc to cbfam i^ales infQnnation associated wiih a document, 
wherein the documeat was returned in a searth resdt set fonned in response to a 
search tann; 

instnicticinslqgkNDperable to detesmino rdtodve responsivcncssk compared with other 
msaihcxB of the search nssult set, of the document to the soaxtsh term based on the 
8ale$ infiximation and on aposition of the document in an oidenng of the seazch 
resalt set; and 

pjctnigti^n^K^fyitxTpgrahi a to gfizicrato a scorc foT association with ttie document raQecting 
relative responsiveness of the document to the search term. 

Claim 48 (Cuirently amended): The compmer readable medjD m ' j anpnmtiia of claim 47, 
wherein said score ia epplicd to affect an ordering of the search result 43et in response to at least one 
auhsequent search uaicg the seazch torn. 

Cloim49 fCunently amended^; The computer icadahle medLnm-^pflf^ of claim 47. 
fortber comprising: ingtmclionsf pofficn fyr adjusting said scorc to account for paasage of time* 

Oaiin SO (Currently ameiide<Q: The comimter readable mediu m opporttttig of claim 47, 
ferthcr comprising: w^^!SS^^m^[[ioffiC]) for adjusting said scorc to account for positioning of said 
document within a listing orda: of a&id search result set. 

Claim 51 (Currently amended): The computer rcadablo mediu m K ipQflrghia claim 47, ferthet 
conqmsing: inatnxctiona[pngic]) for adjusting said score to account for a spcciiic knowledge Of said 
documeat. 

Chmx 52 (Cuncntly amended): The <»mpuier rcadabte medium-^acffle^ claim 47, fbrthcr 
comprismg: biatmgtjonafflQpc^^ for adjusting md secure to account for a specific knowledge of said 
search term« 
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Claim 5J {Currently amended): The com putST Teadable mcefiun^- fl ppftrrthna of dairn 47, 
furthar comprismgi^gj2S|S^[llogic]} fex applying smd seore in conjunction with a tcxiretevancy 
scott^ a pnid inclusio]) X^^' ^ sponsorship score. 

Claim 54 (CuiTsntty amended): The computer rjsadablc mediuTT H ippafatag of claim 47, 
further comprising: insfcructions fflopcll for allying ansage iimction to said ^oie. 

55. A method for generating a score for a document, wherein said document 
is listed within a search result set in jcesponse to a search term, said method 
comprising the steps of: ^ 
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3) gathering click information associated with said document; and 

b) generating a score for said document, wherein said score is generated 
in accordance with said elide information. 

5 56, The method of claim 55. wherein said score is applied to effect 
placement of said document within a listing order of said search result set. 

57. The method of claim 55, further comprising the step of: 

c) adjusting said score to account for passage of time. 

ID 

58. The method of claim 55, Further comprising the step of; 

c) adjusting said score to account for positioning of said document within 
a listing order of said search result set. 

15 59. The method claim 55. further comprising the step of: 

c) adjusting said score to account for a specific knowledge of said 
document. 

60. The method claim 55, further comprising the step of: 

20 c) adjusting said score to account for a specific knowledge of said search 

term. 

6 1 . The method of claim 55» further comprising the step oft 

c) applying said score rn conjunction with a text relevancy score, a paid 
25 inclusion score, or a paid sponsorship score. 

62. The method of claim 55, wherein said documenit is a product. 

63. The method of claim 55, wherein said document is a catalog page. 

30 

64. The method of claim 63, wherein said catalog page represents a display 
page for a product that displays a plurality of merchants who are offering said 
product. 
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65. The method of claim 64. wherein said catalog page also displays pricing 
information for said product by said plurality of merchants. 

5 66. The method of claim 55, wherein said generating step b) generates a 
score for said document In accordance with at least one click type. 

67. The method of claim 66, wherein said at least one click type comprises a 
preferred merchant click type that represents clicks made wrth a pnaferred 

10 merchant. 

68. The method of claim 66, v/herein said at least one click type comprises a 
mapped catalog click type that represents clicks of a product that is associated 
with a catalog page. 

15 

69. The method of claim 61 , further comprising the step of: 
d) applying a usage function to said score. 

70. The method of claim 66, further comprising the step of: 

20 c) computing a configuration parameter for each of said at least one click 

type, wherein said score is generated in accordance with said configuration 
parameter and said at least one click type. 

71 . The method of claim 70, wherein said score is generated in accordance 
25 with: 

Hotscorek.g, - £{ak.t.T(t)CK,p,t) 
where Ck,p.! is a number of said at least one dick type t*s occurrence for said 
search term k on said document p, and aMJio is said configuration parameter. 

30 72. A computer-readable medium having stored thereon a plurality of 
instructions, the plurality of instructions including instructions v/hich. when 
executed by a processor, cause the processor to perform the steps comprising 
of: 
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32 

a) gathering dick information associated with said document: and 

b) generating a score for said document, wherein said score is generated 
in accordance with said click information. 

5 73. The computer-readable medium of claim 72, wherein said score is 
applied to effect placement of said document within a listing order of said 
search result set. 

74. The computer-readable medium of claim 72. further comprising the step 
10 of: 

c) adjusting sard score to account for passage of time. 

75. The computer-readable medium of claim 72. further comprising the step 

of: 

15 c) adjusting said score to account for positioning of said document within 

a listing order of said search result set. 

76. The computer-readable medium claim 72, further comprising the step of: 
c) adjusting said score to account for a specific knowledge of said 

20 document. 

Claim 97 (Previously presented): The method of olaim U virilicrdii generating tnchides 
^ot^tiiig a coi^&guzation for gimGxating 

1 0 98. The method of claim 55. wherein a configuration for generating said 
score is selectable. 
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Claim 99 (PimouslypTestentod): 11» method at claim LyVfaerdatliesalt^ 
infonnotion compmes at least one merckajat/fooduct identiiicati'on pair associaled 
with ilie seatch taxzi» each of the at least ooe merchant^rod&ct ideolification 
pertauilns to a product puichascd subsequent to return of the search result set 

Ciaiin 100 (pjl^otwiy presented): The method of claim 99„ further 
compiiang categorizing the at least one mercharst^duct idsntitificatlon pair into at 
least «me type; and diminating at leaat one mexchaat^jrodttct idratifficatioii pair 
deemed to be low confidence. 

Claim 101 (Previously pre«u^tcd): Themethod of claim 1^ wharein 
geueratxng a score comprises selecting a formula emphasizLng a scoring strategy 



firom a plurality of formulas, each of the plurality empha^iziiig a diilfercnr scoring 
strategy. 



